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Profile

Dr Ehlers has been a lecturer at the Department of Business Management since 2016. Previously,
she was a senior lecturer at the Department of Marketing at the University of Pretoria and a lecturer
in Marketing at the Technikon Pretoria. She has been involved with various undergraduate and
postgraduate courses during her 20-year academic career, and has been the study supervisor for
Master’s as well as PhD students. Currently, she specialises in retail management and has a research
interest in digital marketing. She is also an external referee for various accredited journals and acts
as external examiner for a number of academic institutions. Her areas of expertise are Retail,
Marketing Communication and Consumer Behaviour.

Education
Year Degree Field of study Academic institution
2003 DCom Marketing and Communication University of Pretoria
Management

1997 MCom Business Management Rand Afrikaans University
(RAU) (now University of
Johannesburg — U)J)

1993 BCom (Hons) Marketing Management RAU/UJ

1992 BCom Communication Management RAU/UIJ

Academic career

e January 1996 — December 1998: Lecturer, Technikon Pretoria, Department of Marketing
e January 1999 —June 2012: Senior Lecturer, University of Pretoria, Department of Marketing
e January 2016 — present: Senior Lecturer, Stellenbosch University

Professional career/experience
e Marketing assistant and accounts manager in marketing research
Awards
e Academic colours, University of Pretoria
Membership of scientific and professional organisations
e Member of the Southern African Institute for Management Scientists (SAIMS)
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