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Demands on scientists to engage ….

• Publicly funded science = publicly available
• Science should be democratised
• Public and political support
• Combat anti- and pseudoscience
• Inspiring future scientists







SA scientists want to engage … motivated by:

•history and politics
•misinformation, disease and poverty
•population group and language
•the natural environment.













Normative nature of science 
vs

new demands from society 
(funders, institutions, publics)



Simone Rödder, 2012

The norms of science are 
changing in response to new 
demands from society.

The scientific community is 
becoming more tolerant of 
visible scientists.





From science to media: 
, 

or 



Matt Shipman
Public information officer
(ex-reporter)

Media must report on science – many 
benefits, including for science

As long as science public relations are 
done responsibly – not exaggerated –
it can bolster public interest, trust and 
support for research funding.



Prof Emma Weitkamp
Researcher in science communication
• Concerned about increasing 

reliance of science journalists on 
PR sources

• Not comfortable with the copy-paste approach 
(from university press releases to news)

• Universities are self-interested organisations 
with own agendas

• Press releases framed to suit the organisation. 

Journalists should read these critically 
and treat them with caution



On Designing Communication between the 
Scientific Community, the Public and the Media

Science & media 
= essential pillars of 
democracy
Both changing profoundly
Science (universities): funding crisis; increased 
competition; indicator-based metrics

Media: digitisation & fragmentation; changing 
character; economic pressures

Internet & social media – science now directly to the public





Frank Marcinkowski & Matthias Kohring
Science communication researchers

Need more focus on the lay public and less on media. 
Critical of institutionalised “push” communication and 
the so-called “mediatization” of academic institutions 
where universities simply cannot get enough of 
publicity. 

This kind of science communication – focused on getting 
public attention – may actually threaten the autonomy 
of scientific research - the desire for media visibility may 
cause researchers to choose topics purely on the basis 
of their potential for media attention and popularity.



PCST = A professional anomaly

• Needed
• Valued
• Rewarding
• Increased demand
• A pathway to policy influence
• A requirement for leadership

OBJECTIVE: PUBLIC GOOD

• Low-status activity
• Stigmatised and criticised
• Potentially harmful
• Little or no support / recognition
• Very few incentives
• Not for ‘serious’ scientists

OBJECTIVE: SELF-PROMOTION
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